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Nico Vilgiate, executive vice president for
Colliers International in Los Angeles.

“Rose Avenue is Silicon Beach in a nut-
shell,” said Vilgiate. “It’s not just an office
environment. It’s where those employees
work, live and play.”

Cracked sidewalks
A decade ago, investors had little appetite

for Rose, a street remembered as kitschy at
best and dumpy at worst. Homeless people
lived on the cracked sidewalks and in perma-
nently parked RVs. A couple of mom-and-
pop markets sold chips and liquor. An indus-
trial facility for the Pioneer Bakery dominated
a full block. After the bakery closed in 2006,
its weedy lot stood empty for years. 

The business landscape started shifting in
2011 when Google moved into the iconic
Binoculars Building on Main around the corner
from Rose. The next year saw a flurry of activi-
ty with a mixed-use apartment complex open-
ing on the old bakery lot, pulling in a vegan
restaurant, yoga studio and hair salon. Across
the street, Superba Snack Bar from the creator
of the Pitfire Pizza chain opened to rave
reviews next to an already buzzing wine bar. 

More recently, Indonesian restaurant
Wallflower opened last month, replacing a tro-
phy manufacturer. And the Rose Café, a neigh-
borhood staple, got revamped as the Rose –
complete with a full bar – under new owner-
ship of L.A. restaurant mogul Bill Chait. 

The current monthly rent for retailers on
Rose is about $6.50 a square foot, said Jason
Charms, an associate at Jones Lang LaSalle
in West Los Angeles. That’s about twice as
high as several years ago, before Google
moved into Venice and new businesses
popped up on Rose. And a newly constructed
building on Rose is aiming for an even higher
rate of $10 a square foot, according to bro-
kers. Even though typical rates are much
lower than Abbot Kinney’s square-foot rates
of $15 to $20, they are still costly for small
businesses, especially those that have been
there for years.

Some businesses have not weathered the
rent transition. Clothing shop ME & Blue
closed in the spring after a seven-year run.
Home goods boutique Golden State relocat-
ed to Lincoln earlier this year after five years
on Rose. The shops’ owners could not be
reached for comment but neighboring propri-
etors said rising rents forced them out. Other
shops quickly took their places. 

Shifting scene
Residents now worry that the new bistros

will attract drunken revelers and make parking
a nightmare. They fear that big corporations
could uproot indie businesses. And longtime

residents don’t want to see the neighborhood’s
familiar funkiness get too polished and pricey.

George Francisco, co-chair of the Venice
Neighborhood Council’s Business
Committee, said he prefers not to make a
judgment call on Rose’s upgrade.

“Is it a good thing? Is it a bad thing?” he
asked, rhetorically. “Businesses … succeed or
fail based on who they’re serving and if
they’re fulfilling a need.”

Just who the businesses along Rose would
serve is in flux. The new apartment complex
leases one-bedroom units starting at $3,750 a
month, just around the corner from govern-
ment-subsidized Section 8 apartment build-
ings. A homeless encampment appears to
have found a permanent home alongside a
storage facility on the street. 

Low-cost dining options are disappearing.
At the imperiled La Fiesta Brava, a chicken
burrito goes for only $6.50 and an enchilada
plate is less than $8. The storefront eatery,
decorated with toreador bric-a-brac, is fight-
ing the eviction notice it received in October,
supported by locals who have watched Rose
fill up with pricey dining. 

“A lot of people who live around here
can’t afford to go to these places,” said
Jasmin Camarena, who staffs the eatery
with her mother and four siblings. “They felt
that they had no need for another big restau-
rant that they probably wouldn’t be able to
afford.”

Aiming to replace La Fiesta Brava – along
with the neighboring Ranch Market, which
recently closed – with an as-yet unnamed
restaurant is Bruce Horwitz, owner of Abbot
Kinney hot spots the Tasting Kitchen and
Wabi Sabi. He said he understands the con-

cern among locals about a newcomer booting
out a neighborhood staple. 

“There’s just a lot of feelings by the neigh-
borhood of the sadness when an old place
goes by the wayside,” he said. 

But he thinks it is a good thing to keep
new businesses in the hands of Venice resi-
dents such as himself rather than turning them
over to corporate brands. 

Margaret Dietl Schniderman, co-owner
of clothing boutique DNA, is not putting up a
fight to save her shop. When the rent tripled,
she and co-owner Alan Schniderman, her
husband, decided to pull out of the business
altogether. The store will shutter by the end

of this year. 
“At a triple rent, what we’re doing is

unsustainable,” said Dietl Schniderman.
“We’re not vertically integrated; we’re not
manufacturers.”

When DNA opened on Rose in 1996, Dietl
Schniderman said the store was robbed twice
and she recalls walking over people sleeping
on the streets to get to work. Now she is
pleased to see businesses making the street
nicer, but thinks the high rents could trample
shops that run on thin margins, like her own.

“The independents aren’t going to be able
to survive. No way,” she said. “Venice, it’s
going corporate.”
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rate multifamily housing. He said Garcetti’s
proposed fee would add to an already oppres-
sive pile of development fees and could force
him to drop at least two projects that he’s con-
sidering buying property for.

This divisive proposed fee for affordable
housing – dubbed a “linkage fee” in planning
parlance – would, if approved, be levied on
new development. It could generate up to $100
million a year for affordable housing.

Competing agendas
On one side are affordable housing devel-

opers, mostly nonprofits that cobble together
grants and other public monies to build units

where tenants whose incomes are below feder-
al poverty thresholds pay subsidized rents.
They have seen those other funds disappear
over the years, most recently when Gov. Jerry
Brown moved to eliminate redevelopment
agencies. Now they see Garcetti’s proposed fee
as the only dedicated revenue source they can
tap for future projects.

“It would provide us with much greater
confidence and allow us to proceed with these
planned projects,” Gracian said.

On the other side are market-rate develop-
ers. Some build entirely market-rate projects;
others include units that meet federal afford-
ability standards in exchange for the right to
exceed local density rules for their projects. All
agree that a mandatory linkage fee on new
development projects would raise costs and

force them to either drop projects or pass on
the fees to homebuyers and renters.

“In areas where you can raise prices, that’s
what we’ll have to do,” Evenhaim said. “But in
areas where the local market keeps prices in
check, it will mean we will simply not be able
to build as many units.”

Fee back in play
The linkage fee at the center of the develop-

er split is not a new idea; in fact, it has been
implemented in Oakland, San Diego, San
Francisco, San Jose, Chicago and Boston. And
it has come up for discussion before in Los
Angeles, but each time opponents have suc-
cessfully quashed the idea.

But this time might be different as home-
lessness in Los Angeles County has reached

record levels. Skyrocketing rents and gentrifi-
cation in many communities have forced many
low-income renters to double up or move onto
the streets. Developers of all stripes recognize
that something must be done.

Garcetti chose the annual housing confer-
ence sponsored by the Los Angeles Business
Council in October to unveil his plan for the
linkage fee. He called it the centerpiece of his
administration’s affordable housing plan.

“Through this linkage fee, the city of Los
Angeles will finally have its own ongoing
funding stream exclusively for affordable
housing,” Garcetti said. “That will represent a
dramatic shift in how we build thousands of
units and house thousands of families.”

Development: Affordable Fee Too Steep for L.A.?
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The changing
face of Venice

Adios?: A server at La Fiesta Brava, which has been given an eviction notice. Rent hikes are pricing out older shops.
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