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DINING: Developers
add food halls to menu
to draw in shoppers.

By CAROLINE ANDERSON 
Staff Reporter

WHEN Greenbridge Invest-
ment Partners bought 
a historic commercial 

building in Altadena in 2013, the firm 
didn’t know exactly what it would do 
with the property. After talking with 
residents about what was needed in 
the community, Greenbridge decided 
on a food hall.

“Food is the new retail,” said Ste-
ven Vasquez, an asset manager at the 
Beverly Hills firm. “It’s driving folks 
to shopping centers. Restaurants are 
the focal point, rather than having 
big-box stores or regular retail stores, 
which are losing sales to online.”

In addition to the eight-vendor 
Altadena Marketplace, which is in 
the permitting phase, Greenbridge is 
planning on opening Food at 3500 
Wilshire, another food hall, in Kore-
atown this summer.

The projects are among about 10 
food halls scheduled to open this year 
across Los Angeles County, potentially 

Please see DINING page 28

Trend Setter: 
Food court 
at Grand Central
Market downtown.

By CAROLINE ANDERSON  
Staff Reporter

A lone beachfront store on Pacific 
Coast Highway in Malibu grabs attention 
as a prominent advertisement for its oc-
cupant, American Apparel. The property 
epitomizes the kind of bold standalone real 
estate the L.A. clothing company occupied 
in its hometown. 

The site also represents one of 14 pre-

mium local retail spaces that are expected 
to be vacant by April as the bankrupt com-
pany shuts down its 110 locations across 
the country. 

The American Apparel properties are be-
coming available even as the retail market is 
trying to absorb spaces left vacant by the clo-
sure of two other chains, Sports Authority 
Holdings Inc. and Sport Chalet, which also 
declared bankruptcy last year. The three com-
panies will leave more than two dozen empty 
L.A. storefronts in their wake.

However, the return of dozens of properties 

Bankrupt Chains Might Have More Left in Stores
RETAIL: Discounter could
fit American Apparel sites.

Please see RETAIL page 29
Coast Is Clear: Malibu shop of American Apparel, which  
will shut down 110 locations across the United States.
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Streaming 
services are 
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studio spaces. 
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Country heads 
west as chief of 
music association 
relocates from 
Nashville, Tenn.
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Traffic

By GARRETT REIM Staff Reporter

Online retailers, which for years used efficient in-
ternet operations to drive brick-and-mortar shops out of 
business, are bucking conventional wisdom and open-
ing physical stores as part of a strategy to boost sales.

Perhaps the most aggressive local example of 
this trend is Fabletics of El Segundo, an online yoga 
clothing retailer co-founded in 2013 by actress Kate 
Hudson and TechStyle Fashion Group’s Co-Chief 

E-Tailers Buy In
INTERNET: Digital denizens 
sold on brick-and-mortar’s pull.

Please see INTERNET page 30
Stretching Out: Kate Hudson, right, opens a 
Fabletics shop in Bridgewater, N.J., in 2015.

DIMITRIOS KAMBOURIS/GETTY IMAGES

By DAINA BETH SOLOMON Staff Reporter

A Turkish investor has purchased a prime Bev-
erly Hills retail property in an off-market deal for 
$17 million and plans to build a five-star hotel in 
its place.

But before Serdar Bilgili of Istanbul-based 
BLG Capital can realize his goal, he must contend 
with the fact that a neighboring parcel that is a key 
to his development plan still lies beyond his reach.

Bilgili lost a bid for the site, at 499 N. Canon 

Hotel Venture 
Parcel-ed Out?
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